
Find your ideal readers, sell more books and 
make more money with Facebook ads

Facebook Ads made simple!



What you’re going to learn:
▫ How to set up your first (or next) FB ad
▫ What images, text, and headlines get you 

the most sales
▫ What changes are coming soon to 

Facebook (and why NOW is a great time 
for FB ads)



What can you expect today?

▫ The most helpful Facebook ads 
training you’ve ever attended

▫ Audience options spelled out for 
you by genre

▫ Tips on your FB ads images that 
will save you tons of time (and 
money!) ... whether you’re a 
newbie or an expert

You made it to 
the room where 

it happens!



3 steps to access your Facebook ads 
dashboard (so you can see how simple it is 
to get started)





Pro tip: Make sure your url contains facebook.com/ 
adsmanager or functions will be missing!



How did a middle-aged, stay-at-home 
mom with three children, 
Up there in an arctic spot in Alaska, 
Learn to make six-figures as an 
author?

Before we dive into our 
comprehensive screen share, let’s 
start with a story …

So glad you asked! Let me tell you ...



It took a lot of 

WORK.

And also 
▫ About $5 a day for my first FB ad campaigns
▫ Good covers, edits, and blurbs 
▫ Persistence, confidence, and patience



Learning ads was the best 
decision I ever made in my career:

More and 
more books 
but no real 
growth

Book 1 
perma-
free

Big box 
set sale

First 
Bookbub
deal

ADS



What changed once I started running ads?

▫ I didn’t have to rely on Bookbub featured deals 
or extreme discounts to find readers.

▫ We no longer had to rely on my husband’s 
income to make ends meet.

▫ I felt freedom to take more creative chances 
with each new book launch.

▫ I took a sabbatical in 2020 without losing any 
revenue (and even made more profit than any 
other year)



And I gained so much 
more confidence than 
I ever had before.

My pants look 
hot!



But enough about me. Let’s talk about what 
Facebook ads can do for you!

▫ FB ads help you find readers who are excited to 
read books JUST like yours

▫ They give you the means to advertise to a 
nearly infinite audience

▫ They allow you to engage with readers willing 
to pay full price so you don’t have to rely on 
free or 99 cents (unless you want to)



Facebook ads myth: The dashboard has WAY 
too many choices for any one author to 
understand

The face I 
make when 
people make 
the FB ads 
dashboard 
WAY too 
complicated. 



Each ad you create is separated into 3 
parts in your ads manager dashboard:

▫ Campaign
▫ Ad set
▫ Ad



The CAMPAIGN is where you tell Facebook 
what the goal is for your ad



The AD SET is where you set your budget and 
tell Facebook who to show your ads to 



The AD is what the readers see (image, text, 
headline, etc.)



PRO TIP:

▫ Creating 1 campaign with 1 ad set and 1 ad is 
all you need. This is the simplest way to set it 
up and makes it easy to see at a glance how 
your ad is performing



Time out for questions!

Take a break!



Ready to see the 
ads manager 
dashboard in 
action?

Let’s jump in.



To start your first Facebook Ad:

▫ Go to facebook.com/adsmanager *
▫ Click CREATE

*If you’ve been running ads for a while, you might be set up at 
business.facebook.com/adsmanager



PRO TIP:

Always start your ads signed in as your profile, not 
your page. If you’re on your page they’ll think you 
want to boost a post and give you limited ad options.



TROUBLE SHOOTING TIP: When you’re logged 
onto the ads manager dashboard, your options 
should look like THIS … not THAT

     (facebook.com/adsmanager) (Facebook page ad center)



After you click CREATE, you’ll choose your 
campaign objective. 
Click TRAFFIC, then continue.

CA
M

PA
IG

N



▫ Name your campaign (the title of your book is 
fine for now)

▫ Select AUCTION and TRAFFIC
▫ Things you can ignore: Campaign budget 

optimization, 
A/B test, and 
special categories

▫ Click NEXTCA
M
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IG
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Click on the AD 
SET (middle) tab 
and keep these 
defaults:

▫ Traffic = 
website

▫ Dynamic 
creative = off

▫ Offer = off
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▫ Select a daily budget for $5 a day
▫ Set an end date 5 days from now
AD

 S
ET



Now it’s time to define your 
audience. We’ll use:
▫ Location: United States
▫ Ages: 18-65+ (unless 

you’re certain about 
other demographics)

▫ Select ONE gender 
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▫ Do NOT select detailed 
targeting expansion 

▫

SAY NO TO THIS!!!

▫ Keep ALL LANGUAGES as 
the default
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PRO TIP: Can’t figure out 
how to change something in 
the ad set?

Hover right until you see the 
EDIT button.

AD
 S

ET



Next we will add detailed 
targeting
▫ This is where you tell 

Facebook about your 
readers’ interests, 
hobbies, reading 
platform, etc.AD

 S
ET



Detailed targeting (step 1)
▫ Type your primary genre into the DETAILED 

TARGETING section
▫ Try to make sure your selections are as specific 

as possible (“romance novels,” not just 
“romance,” etc.)

▫ If your genre isn’t represented, skip to step 2AD
 S

ET



Some of the fiction genres 
that can be used:
▫ Romance novels
▫ Cozy mystery
▫ Historical mystery/ 

fiction/romance
▫ Fantasy books
▫ Detective fiction
▫ Thriller fiction
▫ Horror fiction
▫ Literary fiction
▫ Mystery fiction
▫ Comic science fiction
▫ Fan fiction

▫ Christian novel
▫ Adventure fiction
▫ Crime fiction
▫ Superhero fiction
▫ Young-adult fiction
▫ Gothic fiction
▫ Science fiction
▫ Psychological thriller
▫ Speculative fiction
▫ Post-apocalyptic fiction
▫ Women’s fiction
▫ Sweet romance
▫ Paranormal romance
▫ Romantic suspense
▫ Urban fantasy
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Category suggestions if you write non-fiction are:
▫ Self-help book
▫ Personal development
▫ Non-fiction books

Specific non-fiction categories include memoir, 
true crime, religious text, textbook … or just start 
thinking about the people/ 
topics/magazines/hobbies your readers will be 
following. The possibilities are basically endless!
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Once you find your genre, add it to the detailed 
targeting section, then click NARROW AUDIENCE. 
AD
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Detailed targeting (step 2)
▫ In the NEXT detailed targeting section that 

comes up, search for authors in your genre
▫ Only big names will be on this list
▫ Your goal will be to find 5-7 authors to target 

(this will be hard in some genres ... that is ok!)AD
 S

ET



PRO TIP!
If you don’t know 
where to start finding 
authors, go to 
barnesandnoble.com, 
type in the name of 
your genre, and see 
what author names 
come up first
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PRO TIP!
Once you put a few 
author names into the 
“detailed targeting” 
section, hit 
SUGGESTIONS and 
other options will pop 
up.
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You are now targeting people who like your genre 
AND ALSO 5-7 authors whose books are like yours

When this is done, click NARROW FURTHER
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Now it’s time to make sure your 
audience is made up of READERS. 
Here are the exact targets to add in 
the THIRD section:
▫ Amazon Kindle (as an interest, not 

employer)
▫ Kindle
▫ Kindle Store
▫ E-books
▫ E-book readers

Detailed targeting (step 3)
AD
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PRO TIP! It’s possible to target people who own a 
Kindle Fire, but these people don’t necessarily use 
them for e-reading, so I don’t recommend this.
AD
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Fun fact: This is what 
historians believe Kindle fires 
may have looked like in the 
late 1700s



PRO TIP! If your books are wide and you’re 
interested in sales outside of Amazon, you can 
also add any of these targets to that same section:

▫ Kobo eReader (not Kobo Inc.)
▫ iBooks
▫ Barnes & Noble Nook
▫ Audible (interest, not employer)
▫ Google Books

When this is done, click NARROW FURTHER
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Once you’ve gotten the hang of 
audiences, you can do some pretty fun 
things.
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That’s true!



Example: You write a historical romance set right 
after the American revolution about a poor Scottish 
immigrant who falls in love with a Senator’s 
daughter. You target people who:
▫ Read romance, AND ALSO
▫ Read historical fiction, AND ALSO
▫ Follow romance authors OR historical fiction 

authors, AND ALSO
▫ Read eBooks, AND ALSO
▫ Study American history and politics, AND ALSO
▫ Love Broadway theater OR fan fiction
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AD
 S

ET
PSSST! Stick around if you want to see me 
make more customized audiences!



▫ After you’ve created your audience, select 
Automatic Placements

▫ Under optimization & delivery, change to LINK 
CLICKS* 

▫ Ignore Cost Control

* you won’t be able to send 
people to your Amazon sales
page if you skip this step!
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TIME TO CATCH UP ON YOUR 
QUESTIONS!



Time to make your ad! Click on the third 
tab on the top bar to get started

AD



▫ Select your FB author page
▫ If you have an Instagram account you can add 

it here (or else just click “use selected page”) 

AD



▫ Under “Ad Setup” 
select CREATE AD 

▫ Select STANDARD
▫ Select “Single Image or 

Video”
▫ Ignore fullscreen 

mobile experienceAD
 IM

AG
E



▫ Under “Ad Creative” 
click ADD MEDIA 

▫ Select ADD IMAGE

AD
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▫ Click upload (if you 
have your own 
graphic)

▫ OR Select ACCOUNT 
IMAGES and choose 
STOCK PHOTOS (if 
your account has 
that option)
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PRO TIPS:
▫ Think about the essence or feel of your book 

and search for an image that captures the right 
mood.

▫ If you don’t have stock photos enabled in your 
ads manager, try pixabay (free), depositphotos, 
and shutterstock.
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Examples of FB stock images that perform well:

12.2% CTR10% CTR
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13% CTR11.1% CTR



You can also try textless images from your book 
covers:

19.1% CTR
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Once you’ve selected 
your image, it’s time to 
add a headline. 
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PRO TIP: 
▫ This is not the spot for a call to action.
▫ Inciting curiosity works better than telling 

readers what to do.

Ex: “Fantasy readers LOVE this series” is better 
than “Download this fantasy series now.” 
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Headline templates you can try:
▫ Discover why [genre] readers can’t put this 

series down
▫ Bestselling [genre] to keep you up way too late
▫ Bestselling [genre] that will ________
▫ The [adjective] [genre] series readers love
▫ The [adjective] [genre] novel you can’t put 

down
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To add your headline 
to your ad, put it right 
here. 

(Ignore the “Add Options” 
button)
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▫ Next, we’ll add the website URL 
▫ This will be your Amazon link

PRO TIP! If your book is 
wide, still use Amazon as 
your main URL. You can also 
include the wide links in 
your text (I’ll show you this 
in a sec)
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TROUBLE SHOOTING TIP! If you see this note 
about your pixel when you add the Amazon 
link, that means you forgot to select LINK 
CLICKS instead of LANDING PAGE VIEWS. Go 
back to your ad set and change your 
optimization and delivery settings.
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Next we’re going to add text. 
This is the longest part of 
your ad copy.
AD

 T
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PRO TIPS for text:

▫ Use words like “reader,” “book,” “novel,” and 
“read” multiple times so it’s VERY clear you’re 
selling a book

▫ Break up text with smaller paragraphs
▫ Make it super easy to skim!
▫ Include your title (more than once is OK)
▫ Mention if it’s a series
▫ End with a strong call to action
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Note: If your books are wide, the bottom of the text 
is where you can add links to other retailers.

Pro tips:
▫ Use yaytext.com to make 

the store names bold
▫ Use pretty links or 

readerlinks if possible
▫ Include Kindle as well as 

paperback links
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Now it’s time to add your description! This only 
shows up on some platforms (like desktop) and is 
optional.

PRO TIP: Use a short 
reader blurb for your 
description. Easy 
peasy.
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To add your description to 
your ad, put it right here. 

(You can continue to ignore the 
“Add Options” buttons)DE

SC
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Can we get back 
to Q and A’s?

Please?



Let’s get back to our ad. The hard part’s done! 
Your ad now has:

Image
Text

Headline & 
DescriptionAD



Next steps are just 
defaults:
▫ Destination = 

website
▫ Display link = enter 

amazon.com or leave 
blank

▫ Call to Action = No 
Button (or Learn 
More)

AD



▫ Ignore languages, tracking, and URL parameters 
and just keep the defaults

If you’re happy 
with your ad, click 

PUBLISH!

AD



What happens next:

▫ Facebook will review your ad
▫ For new advertisers, this can take longer (up to 

a few days)
▫ Facebook will send you a notification when 

your ad is up and running

 



Time to celebrate! 

That’s true!YOU GOT THE 
JOB DONE!



Putting it all together

▫ When you go to your Facebook ads manager 
dashboard, you’re going to create 1 campaign, 
1 ad set, and 1 ad

▫ Then Facebook is going to find the people who 
will click on your ad, buy your book, and 
become your faithful tribe of readers for years 
and years to come!



You’ve heard a TON of information 
so far. So now it’s time for YOU to 
tell ME something ...

▫ Do you feel more comfortable with the thought 
of running Facebook ads than you did at the 
start of this training? 

▫ Are you EVEN MORE excited to take your 
Facebook ads knowledge to the next level of 
success?



Please, please remember ...

▫ YOU are in charge of your books’ success
▫ Running Facebook ads is one of the most 

effective ways to find more readers, sell more 
books, and make more money doing what you 
love

▫ An eye-catching image, scroll-stopping 
headline, and great ad copy are the 3 keys to 
an effective ad!



I’m not sure why you showed up 
today, but I hope that ...
▫ You’ve seen how simple it can be to set up your 

Facebook ad campaigns
▫ You realize how Facebook ads can change your 

career (and yes, your entire life)
▫ You feel 100% EMPOWERED to create your 

first (or next) Facebook ads with 100% 
CONFIDENCE



So now the obvious question is:
▫ How do you start running profitable Facebook 

ads that find you more readers and sell more of 
your books immediately?

▫ You have 2 options.
▫ Choice A: You can take the tips you learned 

today, plus trial and error and a do-it-yourself 
attitude, and set up your own Facebook ads, or 
...



Choice B: Get direct guidance and support from an 
author who’s invested hundreds of hours into 
learning how to run profitable ads and is committed 
your success!

It must be nice to 
have an ads 

expert on your 
side!



Introducing 
Facebook Ads for Book Sales



What’s the Facebook Ads course 
all about?
▫ The most comprehensive and easy-to-follow 

Facebook ads trainings for authors 
▫ The fastest way to learn how to create 

Facebook ads 
Empowering indie authors to sell more books, 
make more money, and take charge of your 
own success



The course that spells out each step you 
need to take to go from feeling 
completely #HELPLESS …



... to feeling (and 
acting) like a total PRO.



What’s in it for you?

▫ Step-by-step training that eliminates the 
guesswork out of your FB ad campaigns

▫ How to analyze your ads, what numbers to 
measure, and what numbers to ignore

▫ The confidence that comes from knowing the 
FB ads dashboard inside and out … never feel 
intimidated again!



What do authors like you say about these 
courses? 

“Alana is a kind and patient 
teacher who knows how to 

make money advertising her 
books.”

~ Joe Solari, Treat your Writing 
Like a Business

 



“I have been an author for 
6 years, and Alana’s 

course was the first time I 
understood every single 

step and was able to 
immediately apply them to 

my marketing plan.” ~ Mary Crawford, 
romance author



“ I am a creative person 
and when instructors 

speak numbers I glaze 
over, but Alana helped me 
take what was a mountain 
in my mind and make it a 

flat surface. 
Best investment I ever 

made.”

~ Brynn Hale, author



In short
▫ Instead of you learning everything yourself and 

spending hundreds of dollars and countless 
hours on tests, I can teach you exactly how to 
set up your Facebook ad campaigns like a 
boss!



How much does the Facebook Ads 
training cost?

▫ Some author ads agencies charge over $1,500 
to create one FB ad campaign

▫ Masterminds for digital marketers can cost 
$10,000 +

▫ One-on-one help from a book publicist will 
cost you hundreds or thousands of dollars an 
hour



Limited Time Offer!
▫ Facebook Ads for Book Sales (now $299), or

▫ Facebook Ads for Book Sales and Email List 
Building Bundle (now $399), or ...



Limited Time Offer!
… the Facebook Ads Mastermind and 2-Course 
Bundle for just $699

Order NOW at courses.alanaterry.com/bundle



Choose your package!

1 course
6 easy payments of

$59
2 courses

6 easy payments of

$79
2 courses + mastermind

6 easy payments of

$129
Order now at courses.alanaterry.com/bundle



Pay $299 by Tuesday and you’ll get:

▫ Facebook Ads for Book Sales ($397)
▫ A dedicated FB group for students ($250)
▫ Multi-genre ad examples with critiques ($150)
▫ Facebook ads case study ($150)
▫ Facebook ads in 30 minutes or less ($99)
▫ Killer blurbs that sell more books course ($99)
▫ Productivity Toolkit ($99)

TOTAL VALUE = over $1200



Pay $399 by Tuesday and you’ll get:
▫ Facebook Ads for Growing your Newsletter ($397)
▫ Facebook Ads for Book Sales ($397)
▫ A dedicated FB group for students ($250)
▫ Multi-genre ad examples with critiques ($150)
▫ Facebook ads case study ($150)
▫ Facebook ads in 30 minutes or less ($99)
▫ Killer blurbs that sell more books course ($99)
▫ Productivity Toolkit ($99)

TOTAL VALUE = over $1600



Pay $699 by Tuesday and you’ll get:
▫ 6-week intensive mastermind ($1,500)
▫ Facebook Ads for Book Sales ($397)
▫ Facebook Ads for Growing your Newsletter ($397)
▫ A dedicated FB group for students ($250)
▫ Multi-genre ad examples with critiques ($150)
▫ Facebook ads case study ($150)
▫ Facebook ads in 30 minutes or less ($99)
▫ Killer blurbs that sell more books course ($99)
▫ Productivity Toolkit ($99)

TOTAL VALUE = over $3,100



What else comes with this mastermind?
▫ Motivation and encouragement (think of me as 

your author ads cheerleader)
▫ Live trainings that take you through EVERY 

SINGLE STEP to start, optimize, and scale your 
FB ads experience

▫ An engaging community of authors to keep you 
accountable and on track the entire time

Order now at courses.alanaterry.com/bundle. 
Offer expires Tuesday at midnight. 



Don’t wait for it anymore! 
Here’s what’s coming if you order in the 

next half hour!



Sign up in the next 30 minutes and 
you’ll ALSO get:
▫ Bonus #1: A “Steal my Facebook Audience!” 

PDF for authors 
▫ Reader targets organized by genre 
▫ Save hours of research!
▫ $150+ VALUE … not available anywhere else!

(hold on … there’s more!)



Sign up in the next 30 minutes and 
you’ll ALSO get:
▫ Bonus #2: Join me for a live audience-building 

workshop
▫ 90 minutes where we’ll dive deep into YOUR 

genre … and build you an audience LIVE
▫ You’ll tell me about your book, and I’ll create a 

Facebook audience for you right there
▫ $350+ VALUE

Total value = $600 ---> just for acting fast!



What if you’re watching 
this on replay?

Order now at courses.alanaterry.com/bundle. 
Offer expires Tuesday at midnight. 

Email me a screenshot of THIS SCREEN at 
coach@alanaterry.com along with your 

purchase receipt, and I’ll get you the 
fast-action bonuses as well!



30-Day Guarantee!
My promise is to ALWAYS over-deliver.

These courses comes with a full-confidence 
30-day money back guarantee. No 
questions, no hassle, no regrets.

Email me any time at coach@alanaterry.com



How do you know if you’re ready?

▫ Can you picture what you’ll do if your book 
sales doubled? Tripled? 10x?

▫ Are you ready to invest in yourself and your 
future in order to rapidly scale up your 
success?



Why you DON’T want to wait!
▫ Privacy changes are coming to Apple phones. 

Get started NOW before these changes roll out!
▫ Bigger companies are pulling away from 

Facebook ads, meaning clicks are cheaper now!
▫ Books are a great entertainment option in an 

uncertain economy
▫ How would YOU feel with 2x your current peace 

of mind?



To sum up …
▫ If you want to set up Facebook ads that sell 

more books and earn you more money (without 
feeling at all confused, intimidated, or 
overwhelmed), this is an opportunity you can’t 
pass up!

▫ These courses and bonuses will give you 
EXACTLY what you need to run your Facebook 
ads and scale up your business like a pro.

▫ Order now at courses.alanaterry.com/bundle



Here’s what you do:
Go to courses.alanaterry.com/bundle and pick 
your course or course bundle



Click BUY NOW to go to the checkout page



Choose whether you want to pay all at once or 
in 6 easy payments



Enter your card number or pay via PayPal



So order now at courses.alanaterry.com/bundle

Offer expires Tuesday at midnight, and then the sales 
page will look like this:



Time for YOUR questions!

Order at courses.alanaterry.com/bundle before 
the webinar ends to receive over $600-worth in 

time-sensitive bonuses!

I’d love the honor to be your encouraging ads coach! 
A. Terry




